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General Memo No: 31 /2011

August 22, 2011

To:
ACFE Regional Council Chairs


Adult Education Institutions

Learn Local organisations

Learn Local Stakeholders


ACFE Staff
Subject:  Learn Local Advertising Campaign
Starting late August ACFE is implementing a state-wide Learn Local advertising campaign. Our aim is to increase the awareness of the Learn Local network and boost participation in the sector.  Key messaging will encompass our overarching theme: ‘Learn Local: Take your next step with us’ and will focus on youth, parents returning to work and the CALD community.  
All elements of the campaign will highlight the benefits of Learn Local education and training, including the wide range of high quality course options available to learners, the ease of access and the flexibility of delivery. The campaign will run from 28 August to 19 November and will include the below range of media channels:

State-wide

Online
A Learn Local advertisement targeting youth and parents will be placed on Facebook for the entire length of the campaign.  
Metropolitan Melbourne

CALD radio

A 45 second Learn Local advertisement promoting literacy and numeracy courses will be aired on the following SBS CALD radio channels - Cantonese, Mandarin, Indian, Vietnamese and Arabic –several times throughout the campaign.

CALD newspapers

Tailored Learn Local advertisements targeting CALD learners living in / near metropolitan Melbourne will appear in the following CALD newspapers several times throughout the campaign:
	· The Koori Mail

	· 21st Century Chinese News

	· Arabic - An Nahar

	· The African Migrant

	· Vietnamese - Ti Vi Tuan San

	· The Indian Times


These adverts will be tailored to include a quote and image of a learner from the relevant CALD community.
Mainstream radio
A 10 second Learn Local advertisement will be aired on the Australian Traffic Network (which covers all mainstream metropolitan radio stations) several times throughout the campaign.  It will be a general Learn Local promotion targeting all learners that live in metropolitan Melbourne.

Mainstream newspapers

Tailored Learn Local advertisements targeting learners living in / near metropolitan Melbourne will appear in the Herald Sun Career and Sport sections several times throughout the campaign.  The adverts placed in the Career section will be targeting all potential learners, while the adverts in the Sports section will be targeting disengaged youth and men over 45. 
Community newspapers

A Learn Local advertisement will be published in all 33 Leader Community Newspapers targeting learners living in / near metropolitan Melbourne.  This advert will appear several times throughout the campaign.

Regional Victoria

Television commercial
A television commercial showcasing the many opportunities available through Learn Local in regional Victoria will be aired from Sunday 28 August to Saturday 3 September across all regional television stations.  The advert will feature various learners from different age groups discussing how Learn Local has helped them achieve their goals / dreams.  Once this commercial has been aired, we will also be placing it on the Learn Local You Tube channel and all registered Learn Local organisations are welcome to utilise it for their own promotional purposes.
Regional newspapers

A series of Learn Local advertisements will be placed in 10 different regional newspapers (see below table) a number of times throughout the campaign.  Each advert will be tailored to include a quote from a learner from the local area and will include the relevant ACFE regional office phone number. 
	GRAMPIANS
	· Ballarat Courier
	· Horsham Wimmera Mail Times

	LODDON MALLEE
	· Bendigo Advertiser
	· Mildura Sunraysia Daily

	HUME
	· Shepparton News
	· Albury Border Mail

	GIPPSLAND
	· LaTrobe Valley Express
	· Bairnsdale Advertiser

	BARWON SOUTH WESTERN
	· Geelong Advertiser
	· Warrnambool Standard


In addition to all of the above, ACFE will also be boosting up the promotion of Learn Local throughout the campaign via its social media channels (links below), editorial opportunities and other marketing activities such as the Channel 31 initiative.

· Learn Local Facebook:  www.facebook.com/learnlocal
· Learn Local Twitter:  www.twitter.com/learnlocal
· Learn Local YouTube:  www.youtube.com/learnlocal
What you can do to help?
During the campaign, it would be beneficial for your organisation to piggyback off this increased exposure by boosting the promotion of your own organisation in your local community.  Some ideas include:
· Approaching the local media with good news stories about your organisation / learners  / upcoming events etc

· Place an advertisement for your organisation alongside the general Learn Local adverts, if budget allows (see attached schedule)

· Increase your comments / updates on your social media channels and when possible also comment / like messages on the Learn Local social media channels.
If you could also please let us know if an learners / stakeholders mention seeing / hearing a Learn Local advert it would be greatly appreciated.  This will assist us in evaluating the success and reach of the campaign.
If you have any questions regarding the advertising campaign please post it on the discussion forum on the Learn Local wiki (http://learnlocal.acfe.vic.edu.au) or send an email to learnlocal@edumail.vic.gov.au
SIAN LEWIS
General Manager
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